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DESIGN THINKING IS NOT
SOLELY FOR DESIGNERS.

IT'S A PROCESS EVEN THE MOST
TRADITIONAL THINKERS CAN ADOPT.




We can't solve problems by
using the same kind of
thinking we used when we
created them.

- ALBERT EINSTEIN



WHAT IS DESIGN
THINKING?

IDEATE, PROTOTYPE,
TEST, REPEAT
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WHAT IS DESIGN
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WHAT IS DESIGN
THINKING?

IDEATE, PROTOTYPE,
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Micro cycle

Macro cycle
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The Design Thinking Approach

EMPATHIZE WITH THE
CUSTOMER

Presentations are communication tools that

can be used as demonstrations.

IDEATE SOLUTIONS

Presentations are communication tools that

can be used as demonstrations.

DEFINE THE PROBLEM

Presentations are communication tools that

can be used as demonstrations.

PROTOTYPE AND TEST

Presentations are communication tools that

can be used as demonstrations.
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EMPATHY

TAKE IT FROM THE SOURCES

Source of information
e Interview: dumual
e Media: douainda TV/Youtube/magazine
* UNADU: Journal / conference papers
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e Wy (users)



Some other Tools

CUSTOMER JOURNEY MAPPING EMPATHY MAPS
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VALUE CHAIN ANALYSIS STORYBOARDING
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DEFINING THE PROBLEM

TAKE IT FROM YOUR CUSTOMERS.

After Research
Time to get to the point



START WITH
QUESTIONS.

WHO ARE YOU DESIGNING FOR?

WHAT ?
What is the design problem?

What resources do you have?

WHEN ?

When the problem occur?




START WITH
QUESTIONS.

WHERE IS THE PROBLEM HAPPEN ?

WHY ?
Why do we need to do it?
Why is it important?

HOW ?

How to solve the problem ?
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HELPFUL TIPS

TECHNIQUES TO UNLEASH CREATIVITY

J &

Breathing and Centering Mind Expansion Creating Thought Clouds




RAPID PROTOTYPING
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